MAYS BUSINESS SCHOOL

McFerrin Center for Entrepreneurship
Blake D. Petty
Executive Director

GCEC Award Nomination Package
Cover Page
●
●
●
●

Texas A&M University
McFerrin Center for Entrepreneurship
Exceptional Contributions in Entrepreneurship Research
Executive Director: Blake D. Petty
o Phone (979) 458-8630
o blakepetty@tamu.edu

1700 Research Park Suite 120
4123 TAMU
College Station, TX 77843-4123
Tel. 979.458.8630
blakepetty@tamu.edu
entrepreneur.tamu.edu

Research Goals
The McFerrin Center for Entrepreneurship seeks to support and advance world-class research in
the field of Strategic Entrepreneurship. The central goal of Strategic Entrepreneurship is to
understand why some organizations, whether start-ups or established firms, are successful in
identifying and pursuing new entrepreneurial opportunities, while others are not.
“Firms, therefore, create wealth by identifying opportunities in their external environments and
then developing competitive advantages to exploit them… strategic entrepreneurship results
from the integration of entrepreneurship and strategic management knowledge.” 1
Through the foundational work of Dr. Duane Ireland, Dr. Michael Hitt, and other scholars at Texas
A&M University, The McFerrin Center for Entrepreneurship at the Mays Business School holds
a leadership position in establishing and advancing this important field of study within
entrepreneurship.
Entrepreneurial research activities for the McFerrin Center for Entrepreneurship are organized and
led by Dr. Michael Howard, who serves as Academic Director for the McFerrin Center and
Associate Professor in the Management Department at the Mays Business School. Dr. Howard’s
leadership role in the McFerrin Center creates an important connection between the
entrepreneurial research scholars at Texas A&M and the many current and former student
entrepreneurs participating in the more than 30 programs offered by the McFerrin Center.
Research Focus
The McFerrin Center seeks a balanced approach toward research, incorporating elements of theory
development, large-scale empirical studies, and applied research that seeks to integrate cutting
edge knowledge in the entrepreneurship discipline for use in the classroom and in the
business setting. With direct financial and operational support of the McFerrin Center, faculty
and students at the Mays Business School have presented original studies in
entrepreneurship at many prominent international research conferences, including:
•
•
•
•

Babson College Entrepreneurship Research Conference
G-Forum Annual Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs
Academy of Management Annual Conference
Strategic Management Society Annual Conference; Special Conference on Strategy,
Technology and Society

Texas A&M scholars supported through the McFerrin Center have established an impressive track
record of entrepreneurship research in top academic journals, demonstrating the broad impact of
the McFerrin Center in the academic community. This group features twelve tenured or tenuretrack faculty and six doctoral students who are active in one or more academic research projects
1

Ireland, R.D., Hitt, M.A. and Sirmon, D.G., 2003. A model of strategic entrepreneurship: The construct and its
dimensions. Journal of Management, 29(6), p.966.

in entrepreneurship. A summary of recent publications and conference abstracts by our researchers
in the field of Strategic Entrepreneurship is provided in the appendix.
Our scholars have supported entrepreneurship research by serving as editors, working as reviewers
or through membership on editorial boards in the topic area of entrepreneurship in outlets including
the Academy of Management Journal, Strategic Management Journal, Strategic Entrepreneurship
Journal, and the Journal of Business Venturing. They have also been recognized for their
achievement in the academic community through research awards including the Schulze
Publication Award from the Entrepreneur & Innovation Exchange and the FGF Norbert Szyperski
Technology and Innovation Management Award from the Szyperski Foundation.
The McFerrin 360 Survey Project
Identifying which individuals are most likely to become entrepreneurs remains a key goal for
researchers, entrepreneurship centers, policy makers, and many other stakeholders who are
involved in the study and support of entrepreneurial activity. A growing thread of research suggests
that third-party respondents may effectively assess individual traits of research study subjects. For
example, this technique has often been applied in 360-degree feedback performance evaluations
in the human resource setting.
Scholars working through the McFerrin Center have constructed a 360-degree survey tool
capturing a broad collection of individual traits and characteristics associated with
entrepreneurship – persistence, tolerance of risk, environmental scanning for opportunities, and
many other categories. These core characteristics were established through an interview research
program which collected insights from entrepreneurs and business leaders in the Aggie 100, a
signature program of the McFerrin Center that recognizes the top 100 fastest growing businesses
founded, owned, or operated by former Texas A&M students. The McFerrin 360 tool can be used
to assess the propensity of individuals to engage in entrepreneurship by soliciting feedback from
their employers, peers, family members, and others who may be in a position to evaluate their
characteristics and behaviors.
Pilot studies of subjects in Strategic Entrepreneurship and Management Strategy classes have been
completed, and the McFerrin 360 Survey will now be comprehensively implemented with the
incoming freshman class of Texas A&M in the Fall 2020 semester, with the goal of sampling 4,500
students. This will support the long-term effort to assess the entrepreneurial propensity within the
student body, observe entrepreneurial activity across a broad timespan, and establish a detailed
longitudinal dataset that may be applied to many important questions in entrepreneurship research.
Applied Research through Case Analysis
Scholarly research provides the most value when it is quickly and thoughtfully applied in the
classroom and business setting. To accomplish this goal, the McFerrin Center has recently
launched the McFerrin Entrepreneurship Case Series. In this series, tenured faculty in the Mays
Business School are encouraged to collaborate with graduate students in our Master of Science in
Entrepreneurial Leadership program to develop Strategic Entrepreneurship business cases. This
provides an opportunity for faculty to demonstrate theories and concepts from their primary

research in the context of real-world decisions faced by entrepreneurs, expanding the impact of
their work. Cases developed through this initiative have recently been accepted for presentation in
the Social Impact and Sustainability Track of the North American Case Research Association
Annual Conference (NACRA).
Stakeholder Engagement
The McFerrin Center has established a broad ecosystem of stakeholders who are dedicated and
committed to the advancement of entrepreneurship through the development and application of
academic research. This includes academic faculty, graduate students, research collaborators from
partner schools, as well as entrepreneurs and business leaders. By supporting and integrating the
efforts of these stakeholders, we seek to increase the scope and scale of our research in Strategic
Entrepreneurship, while guiding our efforts toward topics that have the greatest potential to make
a meaningful impact in our field.
To this end, we have established a Strategic Entrepreneurship major area of study for Mays
Management Department doctoral students, supporting the enrollment of additional Ph.D. students
majoring in SE who pursue and support academic research. We also offer an annual Strategic
Entrepreneurship Doctoral Student Award, providing financial grants to the students who submit
the most promising research proposals in this subject area.
The McFerrin Center has also sought to promote an active exchange of research ideas with external
universities. For example, we have established a research exchange relationship with the
University of Hohenheim in Stuttgart, Germany, hosting reciprocal visits between scholars from
their entrepreneurship program and our own faculty over the past five years. This has offered
tremendous opportunities for sharing new ideas and research insights, as well as conducting
collaborative research studies that focus on cross-national aspects of innovation and
entrepreneurship.
The McFerrin Center is very fortunate to also have the support and guidance of a loyal group of
entrepreneurs and leaders in the business community, which has enriched our efforts in Strategic
Entrepreneurship research in a number of ways. Our team hosts regular meetings with the
McFerrin Center Advisory Council - comprised of successful business owners and entrepreneurs
- in which we review and solicit feedback on the entrepreneurship research pipeline supported by
the Center. This helps us identify emerging topics and phenomena from the business world. Our
business stakeholders have also been instrumental in facilitating research data collection, the
implementation of qualitative interview studies, and sharing stories of their own business
challenges to provide the topics for business case development. In turn, these stakeholders benefit
from an ongoing exchange of ideas grounded in the latest research, providing them with new
insights and avenues for pursuing their own entrepreneurial opportunities.
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Normal. Journal of Management Studies, 57(3), pp. 411437.
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Practice, 44(3), p.504-526.
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Business Research, in press.
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to explain strategic decisions to enter
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Journal, 37: 2092-2103.
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Strategic Entrepreneurship Journal, 10(4), pp.337-345.
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Organizational Behavior Perspective. Entrepreneurship
Theory and Practice, 40(1), pp.7-17.
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Appendix 2: Select Abstracts from Conferences and Awards
Babson College Entrepreneurship Research Conference, 2020

McFerrin Center Ph.D. Student Strategic Entrepreneurship Award, 2019
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