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Purpose 
The Schulze School of Entrepreneurship serves as a vehicle for transformative education, unlocking the 
entrepreneurial potential of all St. Thomas students and providing them with the skills and confidence they need 
to challenge the status quo, craft better solutions, and create enduring value in whatever field they choose to 
pursue. Making entrepreneurial action a central tenet of the St. Thomas student experience, the Schulze School 
acts as a hub of cross-university programs designed to enable students to build careers around solving problems 
that matter to them and creating value for others, whether in a startup, a social impact enterprise or as an 
intrapreneur within a corporate setting. 

Strategic Goals  
The following goals are the foundation to venture creation at the Schulze School: 

1. Provide students with multiple pathways to venture creation. 
2. Facilitate opportunities for students to connect with accelerators, alumni entrepreneurs, and the 

entrepreneurial ecosystem for mentorship and support in venture creation. 
3. Offer courses and co-curricular programs to allow students to experiment and practice venture 

creation in a supportive environment. 
4. Resource and reward students with business and legal support, grants, and seed funding to 

accelerate venture creation. 

Venture Accelerator Programs 
The venture acceleration initiatives and programs of the Schulze School are comprised of three key 
elements: 
Academic Programming and Scholarships. The Schulze School provides extensive scholarships to students 
studying entrepreneurship. Knowing that student debt is a critical deterrent to startup activity, the Schulze School 
works closely with alumni and other community stakeholders to develop scholarships for students majoring in 
Entrepreneurship. The flagship program is the Schulze Innovation Scholarship, a four-year, full-tuition scholarship 
and specialized programming for a cohort of 10 incoming freshman each year who major in Entrepreneurship.  
Additional scholarships are awarded to students who are juniors and seniors majoring in Entrepreneurship. In 
2021-22 more than $1.4M in entrepreneurship-specific scholarships were awarded to St. Thomas students. 

Co-curricular Competitions, Workshops, Speakers, Mentorships and Subsidized Internships. The Schulze 
School provides a full suite of competitions, including the nation’s largest undergraduate cash-prize business 
plan competition, e-Fest. Our associated developmental workshops, speakers, one-on-one mentoring, and 
internship programs enable students across the university to gain the experience, skills, and confidence 
necessary to become entrepreneurial leaders.   

A series of five competitions grow in complexity and challenge as the academic year progresses. The year starts 
with the Freshman Innovation Immersion, which invites all incoming freshman to participate in a two-day 
interactive workshop and pitch competition that takes place the week before school starts. Typically, 10% of the 
incoming freshman class at St. Thomas participates in this program. The Fowler Business Concept Challenge 
takes place in late Fall and provides entry-level competition in which all university students can submit a 
compelling entrepreneurial opportunity. Thirty-two teams are selected as semifinalists to present in a day-long 
competition in November, and they can win their share of $86,000 in scholarship prizes, including $15,000 for 
first place in each of two tracks, Business and Social Venture. On average, more than 30% of the students 
participating in the Fowler Business Concept Challenge have majors outside the business school. In February, 
the St. Thomas Business Plan Competition provides a venue for students and recent alumni who are ready to 
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develop their ideas further, to pitch their ideas for cash. Participants submit and present more developed 
business plans, including financials and go-to-market plans. Students can win up to $10,000 in seed capital to 
help launch their businesses. In April, the Schulze School hosts e-Fest, a national business plan competition for 
undergraduates that brings 25 teams from all over the country to participate in three days of workshops and 
competitions. Students win $215,000 in cash prizes over the three days of events, making e-Fest one of the 
largest university business plan competitions in the country. In 2020, the Schulze School launched a new 
partnership with University of San Diego to become co-sponsor of the Fowler Global Social Innovation 
Challenge. This competition provides students with workshops, mentoring and competition events that 
culminate in a three-day international competition of student social entrepreneurs, who compete for $60,000 in 
seed capital.    

St. Thomas has developed a pool of over 350 alumni with entrepreneurial experience who are available to 
mentor our students through a university-wide mentoring program, Tommie Connect. Entrepreneurship 
students also have an opportunity to work for alumni startups and social ventures through a subsidized startup 
internship program provided by the Schulze School to pursue internships that would otherwise not have funding.  

 

A Suite of Support Services from Schulze School Partners. The Schulze School includes key partners located on 
our campus who provide critical support services for our students and alumni to engage in venture startup:   

• The Small Business Development Center provides free consulting on a range of topics including 
website development, QuickBooks, and financial planning to our students, alumni, and other 
community members.  

• LegalCORPS provides free legal consulting to students and alumni through regular advice clinics on 
campus.   

• The Schulze Innovation Seed Capital Fund provides extensive mentoring as well as startup capital to 
student and alumni ventures. Ventures can receive up to $100,000 as equity or a convertible note 
with possible follow-on investment. The Schulze Innovation Fund also administers our Pre-Seed 
Grant Program, awarding grants of up to $10,000 to help St. Thomas students and recent alumni 
accelerate entrepreneurial ventures.  

• The Schulze School partners with gener8tor, a nationally ranked accelerator, to provide professional 
accelerator services to St. Thomas student and alumni ventures. This program, called gBETA St. 
Thomas, is a free, non-equity accelerator that provides venture teams with a 7-week summer 
program of training, intensive mentoring and multiple rounds of investor pitches. Our dedicated 
gBETA coach (an alumnus of the Schulze School Entrepreneurship program) also provides year-
round mentoring, connections within the community, and a January term co-curricular course, 
gALPHA, which takes students from across the university and guides them through the startup 
process, from idea through minimal viable product.  

Engaging the Community + Supporting Underrepresented Startups 
In 2022, the Schulze School launched The Community Entrepreneurship Program. This is a 10-month, hands-on 
program for any community member facing economic hardship who has a dream of starting and growing a 
business, including those who have already started a venture but need help to grow. The program supports 
entrepreneurs through a six-week business training bootcamp, one-on-one mentorship, consulting support, 
connections to community resources, a micro-grant program, and networking opportunities. In our inaugural 
year we’ve had several successes - 29 entrepreneurs are participating in the program, $120,000 in committed 
donor gifts, and $630,000 awarded by the Senate Appropriations Committee. The Schulze School has always 
worked to present a welcoming environment to students of traditionally underrepresented populations, and in 
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the last three years the percentage of our Entrepreneurship majors made up of women and persons of color 
have increased from 29% to 36%, and from 12% to 18%, respectively. We also believe it is critical for all students 
to see themselves reflected in the speakers who come into classes or are featured in the cases we study, and we 
have a target of 30% of speakers/case study protagonists being people of color and 50% being women. We have 
doubled the number of judges/mentors of color who participate in our events and have increased the number of 
women by 50%.  

Throughout all of our programs, we engage numerous faculty, alumni and experienced entrepreneurs and 
investors from the outside community. These individuals connect with our students as advisors; they to offer site 
visits to their business and serve both as mentors and judges for various competitions.  

Schulze School Outcomes 
• Schulze Innovation Scholarship – Last year, we accepted our fourth cohort of 10 Schulze Innovation 

Scholars, who each received full-tuition scholarships. Our 38 continuing Schulze Scholars (Cohorts 1, 2, 3 
& 4), along with 25 other recipients of various Entrepreneurship scholarships, received more than $1.4 
million in scholarship funding during the 2021-2022 academic year.  
 

• Competitions and workshops – Since its inception in 2009, the Fowler New Business Concept Challenge 
has received nearly 900 submissions and given away almost $800,000 in scholarship prizes. The Business 
Plan Competition, having just completed its 7th year, has given away $238,000 in cash prizes. And e-Fest 
has received over 600 submissions in five years and given away over $1 million in cash prizes. Notable 
alumni ventures of Schulze School competitions include Park and Diamond (https://www.park-and-
diamond.com), Seraph 7 Studios (https://seraph7studios.com), ExpressionMed 
(https://expressionmed.com) and Love Your Melon (https://loveyourmelon.com). Every year, students 
and alumni who get their start through our programming and competitions have gone on to successfully 
compete with their business ideas outside of the university. In 2022, eight of our teams progressed to the 
semifinals of the Minnesota Cup, our state’s premier business plan competition. Two Schulze Innovation 
Scholars participated in national competitions: the Adecco CEO for a month competition and the L’Oréal 
Brandstorm competition. Finally, two student teams placed in the Fowler Global Social Innovation 
Challenge. One team came in as a finalist and the second team won an Idea Award.   
 

• Suite of services – In the last year alone, the Small Business Development Office has served 94 students 
and 69 alumni and LegalCORPS has provided nearly $19,000 in free legal services to students and 
alumni. The Schulze Innovation Fund has invested $905,000 in student and alumni ventures since its 
inception in 2017.  
 

• gBETA St. Thomas accelerator – The accelerator launched in summer 2019. Twenty-two student and 
alumni startups have been selected from over 151 applications to participate in 4 summer cohorts.   
 

• Startups – In the last 10 years, alumni of Schulze School programs have launched more than 200 ventures 
and raised over $200 million in funding. Nearly 83% of startups founded within the last ten years by our 
alumni are still in business.  
 

• Community Entrepreneurship Program – This program provides a six-week business training bootcamp, 
one-one-one mentorship, consulting support, connections to community resources, a micro-grant 
program, and networking. In our inaugural year we’ve had several successes - 29 entrepreneurs are 
participating in the program, $120,000 in committed donor gifts, and $630,000 awarded by the Senate 
Appropriations Committee.  

https://www.park-and-diamond.com/
https://www.park-and-diamond.com/
https://seraph7studios.com/
https://expressionmed.com/
https://loveyourmelon.com/
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APPENDIX A – Academic Programming and Scholarships 
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APPENDIX B – Co-curricular Competitions, Workshops, Speakers, Mentorships and Subsidized Internships 
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APPENDIX C – Suite of Series – Our Ecosystem 
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